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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT.
BACHELOR OF COMMERCE
SEMESTER-1
SUBJECT: ECONOMICS
MINOR PAPER-1 : BUSINESS ECONOMICS

SYLLABUS
(Effective from 2023-24 as per NEP-2020)
Credit: 4

Learning Objectives:
1. To give a complete and rigorous introduction of the basic concept of business economics.
2. To demonstrate how application of economic theory can improve decision making.

Learning Outcomes:

1 Students will be able to understand and identify the economic variables in general business
atmosphere.

2. Students will perceive the knowledge about Economics at Micro level and various economic
concepts, such as, opportunity cost, Marginal Concepts, Demand Function and Law of variable
proportion.

3. Students will be able to understand the relationship between Production and Costs.

Course Inputs: Weightage
Unit 1. Business Economics Overview 25%
Business Economics:,- Meaning, Characteristic and Scope.

Introduction Basic Problem of on Economy working of Price Mechanism.

Basic Concepts of Business Economic: Opportunity Cost, Incremental Principle, Principle of
time perspective, Discounting Principle, Equi-Marginal Principle.

Unit 2 Demand Analysis Elasticity of Demand and Demand Forecasting. 25%
Demand, Meaning, Types, Determinant of Demand, Demand Function, Law of Demand.

Price Elasticity of Demand, Income Elasticity of Demand, Cross elasticity of demand Advertising
Elasticity of Demand, Meaning Types, Methods of Measurement (Numerical Calculation through
Percentage Method only

Demand Estimation and Forecasting, Meaning, Significance of Methods (Survey and Trend
Methods) and Criteria for an ideal method of demand forecasting.

Unit 3 Supply Analysis and Production Function. 25%
Supply Meaning, Low of Supply, Elasticity of Supply, Meaning and Types with Diagram.
Production Function, Meaning Short Run and Long Run Production Function Low of Returns,
Low of Variable Proportion, Economies and Diseconomies of Scale.

Unit 4 Cost and Revenue Analysis. 25%
Concept of Costs, Historical Cost Replacement Cost, Accounting Cost and Economic cost,
Direct and Indirect Cost (Only Definition) Total cost, Average Cost in Marginal Cost (Simple
Numerical Calculation Based on Cost), Behavior of Cost Curves in Short run and Long Run.
Total Revenue (TR), Average Revenue (AR), Marginal Revenue (MR)
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